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Service Update: We have
redesigned our Analyst
Notes mailer. This is a
premium service for
subscribers. If you are a
client and have any
suggestions, criticisms or
kudos, please feel free to
reach out. We'd love to hear
from you and greatly value
your opinion. Once again,
we thank you for your
support. You are making this
possible.    

Logins: Structure Research
site logins: Please note that
you can consume all the
daily content we publish in
these emails. Logging in to
our site gets is valauble
because it gets you access
to our archives and provides
tag-based searchability. If
you are a client and need to
refresh your site login please
reach out to any of us below
and we'll take care of that for
you. If you do not have an
account, but your company
is a client, let us know.
Clients get access to
unlimited seats. If you are
not a client but interested in
receiving this email on a
regular basis, please reach
out to us at the email
addresses below.    

Summaries & Insights
Digital Realty Trust reported its 3Q14 results with
top line of $412m, up 9% y/y and 3% q/q.
Adjusted EBITDA came in at $235m, up 8% y/y
and 0.3% q/q. Details to come. 
QTS Realty Trust reported its 3Q14 results with
top line of $57.9m, up 26% y/y and 13% q/q.
Adjusted EBITDA came in at $26.1m, up 36% y/y
and 12% q/q. Details to come.
Equinix reported its 3Q14 results with top line of
$620m, up 15% y/y and 2.5% q/q. Adjusted
EBITDA came in at $284m, up 15.7% y/y and
3.1% q/q. Details to come.
Akamai reported its 3Q14 results. Revenue
came in at $498m, up 26% y/y from $398m and
up 4.6% q/q from $476m.
CoreSite reported its 3Q14 results with data
centre revenue of $68.5m, up 16.7% y/y and
7.5% q/q. Adjusted EBITDA came in at $32.9m,
up 19.6% y/y and down 3.7% q/q.
DuPont Fabros reported its 3Q14 results with top
line revenue of $105.6m, up 10.7% y/y and 3.6%
q/q. More details to come.
Colt reported its 3Q14 results with top line of
€354.2m (US$446.7m), down 8.4% y/y and 4.4%
q/q. EBITDA came in at €73.7m (US$92.9m),
down 5.5% y/y and up 3.4% q/q. Data centre
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Latest reports: Our latest
reports include Part (a) of
our Quarterly Update (July
2014) and we have also
published Hot Topic
Reports: Colocation Update
(April 2014), Managed
Hosting Update (December
2013), Shared Hosting
Update (October 2013). We
recently published our
competitive landscape
update (August 2014) and
M&A update (September
2014).

Events: Philbert Shih and
Jabez Tan will be at Telx
MarketplaceLIVE East
November 13 in San
Francisco, California.
Philbert Shih will be at the
OVH World Tour in Toronto
on November 21. 

services, which includes colocation, represented
just under 10% of overall revenue at €33.2m
(US$41.9m), up 15.5% y/y and 11.4% q/q.
Privately held security service provider
AlertLogic disclosed data points about its 3Q14
results. Revenue came in at $15m up 39% y/y. In
September, annualized revenue under contract
projected to $65m. AlertLogic discloses 2,800
customers.
Zoho looks like it has shifted more towards the
freemium model. Zoho Sites, its web site building
application and hosting service, is now available
for free. Premium add-on services will drive
revenue.
Cosentry hired a regional VP of sales to drive
growth in the Kansas City market. Mike
Henderson comes to Cosentry from Verizon
Enteprise Solutions.
CenturyLink brought on telco veteran Aamir
Hussain as its new CEO. Infrastructure services
will be high on the priority list as CenturyLink
focuses on building products and services to
drive strategic initiatives. Cloud is obviously one
of them.
WiredTree in Chicago confirmed it has more than
5k customers.
Ohio-based provider MadeIT, which also owns
Platform Lab, rolled out a line of dedicated
servers under the brand Dedicated Solutions. It
previously only did virtual hosting and colocation.
This is a company we have not come across
previously.

Articles

Colovore offers true high-density colocation in Silicon
Valley

Summary: We recently caught up with management at Colovore, a relatively
new retail colocation provider with a single data centre in Santa Clara offering a



differentiated high-density colocation solution in the Silicon Valley region. The
company opened for business roughly nine months ago in early 2014. More
insight below from our tour of Colovore’s 24k gross sqft facility.

Facility: Colovore’s facility sits on a 24k gross sqft shell located at 1101 Space
Park Dr. in Santa Clara. The facility will provide roughly 18k sqft of rack
capacity, 9 MW of total power, 7 MW of critical IT load capacity across four data
halls (or four phases) when fully built out. It gets power from two different
substations. Phase 1 is currently operational, supporting 4.5k sqft of rack
capacity, 2 MW of total power and 1.2 MW of critical IT load capacity. Phase 1
is currently 50% occupied on a sqft basis and roughly 35% utilized on a critical
IT load basis. Colovore confirmed it was on track to fill up the entire phase 1 by
end of 2014. Management expects the second data hall to be ready by 2Q15.

Services: Colovore’s core business is retail colocation, although it does
provide managed services and a homegrown DCIM portal which gives its
customers the same level of visibility into their IT consumption as Colovore’s
own operations team. Another differentiator: Colovore provides free cross-
connects to customers.

Customers: Colovore targets enterprises and companies looking to reduce
their data centre footprint by deploying high power density racks between 10 –
20 kW per rack. Management revealed it recently signed a 50 cabinet customer
expected to draw an average of 15 kW per rack or the equivalent of a 750 kW
deployment. This would essentially fill up Colovore’s phase 1 data hall. That
customer is a $5bn publicly traded company according to Colovore.

Infrastructure: The key to Colovore’s value proposition is in its cooling
infrastructure. Unlike most providers, Colovore provides liquid cooling at the
rack level using recycled water and this type of isolation allows for a more
targeted use of cooling capacity.

Management: Colovore’s management team comes from backgrounds on both
the data centre service provider, telco, enterprise and real estate industries.
The president & co-founder, Sean Holzknecht, had former operations roles at
Evocative, EmeryTech, NaviSite and Colo.com. Peter Harrison, CTO and co-
founder, comes from enterprise data centre backgrounds with Google, eBay
and Netflix in addition to being the former director of network and security at
Navisite. Ben Coughlin is Colovore’s third co-founder and serves as the CFO
with a private equity background.

Angle: Colovore’s modest-sized facility sits within walking distance to much
larger data centre facilities from the likes of Digital Realty and Level 3
Communications. But don’t let the size fool you, Colovore’s data centre packs a
punch with 9 MW of power across 18k sqft of colocation capacity. This allows
for truly dense deployments, where many of its customers are experiencing
notable cost savings by consolidating their footprint into a smaller amount of



racks. Perhaps an underrated differentiator, but also an important one, is that
Colovore makes it easy for customers to do business in the way it structures a
straightforward pricing model based on power usage, provides visibility into
power usage with its DCIM portal and not to mention a data centre with the
power availability to support the trend of server hardware increasing in power
consumption.

Cloud: Colovore is positioning as a pureplay colocation provider but will move
to enable cloud infrastructure where it makes sense. It has build an OpenStack-
based cloud node in partnership with Piston Cloud Computing that will allow
customers to create hybrid environments.

GoDaddy rolls out GD Pro; demographics, migration
path, managed services

Summary: GoDaddy introduced a new line of hosting services called GoDaddy
Pro. The service is targeted at designers and developers and features tiered
support levels..

Details: GoDaddy Pro will exist separately from the shared hosting offerings
and provide VPS and dedicated servers. There will be three levels of support
that customers can select from: self-managed, managed and fully managed.
GoDaddy built the managed services with help from the Media Temple
subsidiary it acquired last year. Notably, GoDaddy has built in some
automated managed services capabilities. This is a standard hosting service
with monthly billing and no utility-based consumption. GoDaddy VPS machines
run on Parallels containers. Customers can choose from Windows and Linux
and use cPanel or Plesk.

Angle: This latest move reflects GoDaddy’s desire to target an important
demographic that for the most part will not be looking at a shared hosting
service. It also is part of GoDaddy’s efforts to play more prominently in the area
of managed services. This was the impetus behind acquiring Media Temple
and GoDaddy has put those assets to work with this new line of services.
GoDaddy will position this as a managed service in an effort to differentiate
from other virtual and dedicated servers providers. The other angle here is the
extent to which this expands GoDaddy’s portfolio and addressable market and
creates a credible migration path that customers can follow. Also worth noting
is the fact GoDaddy looks intent on staying out of cloud infrastructure despite
being internal users of OpenStack.

CentriLogic shares growth data points, adds to
management team
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Summary: CentriLogic released some data points about its current growth
trajectory and unveiled a few new members of its senior management team.

Details: CentriLogic disclosed 30% y/y growth though it did not confirm an
exact time frame. This growth is not entirely organic as CentriLogic has made a
number of acquisitions. But the acquisitions of late have not been of large
providers and so it is probably safe to say CentriLogic is growing at about 20%
y/y on an organic basis. In terms of total revenue, CentriLogic projects hitting
about $26m (not sure if that is CAD or USD but either way it is close) by the
end of 2014.

Investor: CentriLogic has had a lean senior management team. It recently add
two c-level executives. Roy Dimoff, co-founder and former CEO of ViaWest, will
be the COO. Robert Devine, formerly with the Bank of Montreal, is the new
CFO.
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